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On a picturesque horse farm in the heart of Sweden, 
I’m not only shaping life but also creating my very 
own designs. Welcome to the world of a graphic 
designer with a passion for aesthetics, 
communication, and – yes, even dance moves!

My creative journey began in beautiful Hamburg, 
where I studied Illustration and completed 
professional dance training. Later, I moved to 
Augsburg, where I studied Graphic Design until 2018 
and discovered my passion for visual communication. 
Since then, I’ve been working as a freelance graphic 
designer, taking on a variety of exciting projects across 
diverse fields. Most recently, I worked as a freelance 
collaborator in the Online Marketing department of 
the publishing group "WELTBILD." At the moment, I’m 
diving headfirst into the world of UX/UI design, 
pursuing advanced training in this field, which I 
completed in February 2025.

Between design, horses, and the occasional dance 
moves, I combine professionalism with a dash of 
humor – because fun should never be overlooked, 
even in the creative industry. 
Scandinavian calm meets German precision, spiced 
with a generous dose of creativity.

The design was developed to appear both 
vibrant and professional. Design elements 
such as colors, typography, images, and other 
components were freely chosen to achieve 
this balance. 
The wireframes were adapted and 
purposefully expanded in terms of content. For 
example, variations of headline lengths were 
tested, article images were designed to match 
their respective titles, specific menu items 

were added, and functional pagination was 
implemented to present navigation 
effectively. The design was created for both a 
desktop view, showcasing the full concept, 
and a smartphone view. 

For the mobile version, the focus was on the 
first visible screen without scrolling, with 
content being reduced accordingly to 
optimize the display for smaller screens.

»Cupcakes and Kisses« is a young brand that focuses primarily on youthful and feminine 
design. From 2018 to 2022, I was responsible for the development of new products, as well 
as their design and content.

Founded as a new brand by Roklife UG, the brand »LEAF & GOLD« focuses on a modern 
design aimed primarily at young adults. In addition to the aforementioned areas of 
responsibility, my tasks also included logo development and typography.

Most recently within the group, the brand »Cards and Cake« was launched, focusing on 
humorous card games for young adults. In this process, I developed the logo, took care of 
the card and packaging design, as well as the content of the card games.

My areas of responsibility included: 
editorial design, illustration, layout, 
copywriting, product design, product 
photography, final artwork preparation, 
and much more.

src_www.cupcakesandkisses.de

The landing page was designed to be modern 
and friendly, aiming to convey trust and 
approachability. A dominant blue color 
scheme ensures a sense of professionalism — 
fitting for an electricity comparison portal — 
while yellow accents create fresh highlights to 
emphasize key elements.

The user journey was clearly structured: an 
intuitive form for entering postal code, 
household size, and energy consumption 
guides users directly to the best tariff. Key 
call-to-action buttons like "Compare Now" and 
"Subscribe Now" were strategically placed to 
encourage interaction.

A clear, step-by-step guide explains the 
switching process in an easy-to-understand 
way. The newsletter section was designed 
with an eye-catching "Always Included!" 
badge to grab users' attention.

The footer neatly integrates all essential 
information — from contact details to social 
media links. Overall, the result is a fresh, 
well-structured, and inviting design that 
motivates users to compare and save.
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Begründung:

Begründung:

Die Schriftart Telma ist eine serifenlose Grotesk-Schrift, die durch 
ihre moderne, geometrische Gestaltung und klare Linienführung 
auffällt. Sie verfügt über einen zeitgemäßen, minimalistischen 
und ist dabei sehr gut lesbar. Ihre Gleichmäßigkeit der Strich-
stärken und ihre serifenlose Erscheinung, verleiht der Telma ein 
sachliches und schnörkelloses Erscheinungsbild.

Bei der Gestaltung habe ich mich für die Telma-Schrift entschie-
den, da sie durch ihre klare, serifenlose und moderne Ästhetik 
perfekt zu einem minimalistischen und professionellen Design 
passt. Ihre geometrische Formensprache sorgt für eine ausge-
zeichnete Lesbarkeit, sowohl im Printbereich als auch in digitalen 
Anwendungen. Darüber hinaus vermittelt die Schrift durch ihre 
zeitlose Eleganz und ihre Flexibilität in verschiedenen Schrift-

Insgesamt habe ich mich für diese Farbpalette entschieden, da 
sie eine harmonische Kombination aus neutralen und lebhaften 
Farben bietet, die es ermöglicht, den Inhalt auf ansprechende 
Weise zu strukturieren und wichtige Elemente visuell hervorzuhe-
ben. Sie unterstützt die klare Kommunikation und schafft gleich-
zeitig eine moderne und lebendige Atmosphäre.

schnitten (z.B. Regular, Bold, Light) ein ausgewogenes Bild, das 
sich ideal für verschiedene Gestaltungsanforderungen anpassen 
lässt. Telma bietet also die perfekte Balance zwischen Schlichtheit 
und Charakterstärke, ohne dabei aufdringlich zu wirken, was sie 
für meine Gestaltung zur idealen Wahl macht.

Weiß (#ffffff): fungiert als neutraler Hintergrund und sorgt für Klarheit sowie Leichtig-
keit im Design. Es soll dabei helfen, Inhalte hervorzuheben und dem Gesamtbild eine 
saubere Struktur zu geben.
Schwarz (#000000): bietet einen kraftvollen Kontrast und verleiht dem Design 
Eleganz und Seriosität. Es wird für Texte, Umrandungen oder Akzente verwendet, um 
wichtige Informationen deutlich und prägnant darzustellen.
Gelb (#fbcc2d): verleiht Energie und Freundlichkeit. Es eignet sich ideal, um beson-
ders wichtige Bereiche hervorzuheben, da es sofort ins Auge fällt und eine positive, 
einladende Wirkung hat.
Mintgrün (#6ce4c9): fügt dem Design eine frische und moderne Note hinzu. Diese 
Farbe vermittelt Ruhe und Gelassenheit, was sie perfekt für Hintergrundelemente 
oder sekundäre Akzente macht, die das Design beleben, ohne aufdringlich zu wirken.
Rot (#ff4628): ist eine kraftvolle Farbe, die Aufmerksamkeit erregt und Dringlichkeit 
oder wichtige Informationen signalisiert. Es wird eingetzt, um dynamische Akzente zu 
setzen und den Blick des Nutzers zu lenken.

The grid was required to establish a clear 
visual hierarchy, making certain boxes stand 
out more than others. The number of boxes 
and their arrangement were entirely 
flexible. The goal was to design a unique 
grid that is both functional and visually 
appealing.

DESIGNER | Roklife UG | 2018-2022

For the Swiss real estate company Erixon Immobilien, I 
designed a modern, user-friendly website using the 
WordPress layout Eiddo. My primary focus was on 
customizing the existing layout to align seamlessly with my 
design drafts, ensuring a clean, professional, and visually 
appealing experience that reflects the company’s values and 
market expertise.

Beyond the website, I developed a social media presence to 
support a consistent and engaging brand identity across 
platforms. This included creating visually appealing content 
tailored to the real estate market, highlighting property 
listings, showcasing the company's services, and building 
trust with potential clients.

The goal was to create a cohesive, recognizable look and feel 
— from the website to social media — that positions Erixon 
Immobilien as a trustworthy, modern, and approachable 
player in the competitive Swiss real estate market.

Magnetic Eye Records
Sound of Liberation
MERCK
Vicupets
Erixon Immobilien

LIONS Football Feldkirchen
KVARNEN Gotland
Vodafoneshop am Bayertor
Mahagonibar Augsburg
a.m.m. ...

Together with my partner, under the name "Hälla Art & Sound", we designed the new album 
for the Swedish rock band Greenleaf. My partner handled the illustrative work profided 
with the AI tool AdobeFirefly, while I focused on layout, final artwork and typography.

PRINT | Magnetic Eye Records | 2024

BRANDDESIGN | Burger Bros  | 2025

Burger Bros is an exciting new food truck brand launched in 2025. 
Founded by two lifelong friends, the brand combines their 
personal bond with a shared passion for great food.

The logo and truck design are fresh, bold, and playful — reflecting 
both their friendship and the welcoming vibe they want to create. 
Bright color and modern typography give the brand an energetic 
feel, inviting customers to join the Burger Bros community.

More than just a food truck, Burger Bros represents a story of 
friendship, good vibes, and unforgettable burgers — making 
everyone feel like part of the family.

PRINT | Family of Benefits | 2025

LATEST DESIGNS

WEBDESIGN | OfG 2025 

The task was to design a fictional 
app that helps users find the 
right dog breed based on various 
questions. The assignment 
included designing the following 
screens:

    Welcome Screen
    2 Question Screens
    Results Screen
    Dog Breed Detail Screen

The design of colors, fonts, 
images, and other elements was 
entirely up to the creator’s 
discretion.

Areas of Responsibility:

• Editorial Design
• Typography
• Image Editing
• Retouching
• Preparation of Print Files

Here’s what we designed:

    LP and CD covers, along with accompanying artbooks
    Digipack design
    T-shirt design
    Spotify covers for individual tracks

LISA
KRISCHKE

WEBDESIGN | BRANDDESIGN | Kvarnen i Ar | 2025

Designing the website and logo for Kvarnen i Årsta, combining modern web aesthetics with the charm of a 
historic location. The goal was to create a clean, user-friendly site that reflects the identity and values of the 
business. I focused on intuitive navigation, a responsive layout, and visually rich content to make the site 
both functional and appealing across all devices.

The logo was developed to convey a sense of tradition and craftsmanship, while still feeling fresh and 
contemporary. It serves as a central visual element of the brand identity, helping to create a cohesive and 
recognizable look across both digital and print platforms.

From typography to color palette, every design choice was made to enhance the user experience and 
communicate the unique atmosphere of Kvarnen i Årsta.

A magazine that blends creativity, functionality, and visual storytelling. 
From the cover to the final page, every element has been carefully 
crafted to reflect the magazine’s theme and capture the reader’s 
attention. I focused on clean typography, a consistent layout system, and 
high-quality imagery to ensure a modern and professional look. The 
design balances text and visuals to create a smooth reading experience, 
while also allowing space for bold headlines, strikingillustrations, and 
engaging content. Each spread was planned with a strong sense of 
hierarchy and rhythm to guide the reader naturally through the pages.


